
Trade Show for the Market Research Industry
24 and 25 October 2012 · M,O,C, Convention Centre Munich · Germany	  
www.research-results.com

Registration Fax: +49 7151 270890

Organiser: 
Reitmeier Input Management Services GmbH
Research & Results – Magazin für Media-,
Markt- und Werbeforschung
Haldenbergerstraße 28 · 80997 Munich · Germany

Registration Deadline 31 May 2012
Primary Exhibitor

Company

Contact person

Street

Zipcode / City

Country

Telephone

Fax

Email

Homepage

Registration Fee 
The registration fee is EUR 630.- for the primary exhibitor plus the fee for the exhibition space. Co-exhibitors must pay a registration fee of  
EUR 500.- and a flat rate of EUR 1,360.-, totaling EUR 1,860.- to participate in the fair.

Exhibition Space 
The primary exhibitor rents the following exhibition space for EUR 410.- per square meter to participate in the “Research & Results 2012”  
trade show:

Exhibition space in square meters _____________________________    Desired dimensions ______________ m x ______________ m

Desired location according to the preliminary hall plan (stand number) ________________________________________________________

 Row Stand      Corner Stand     Other  _____________________________________________________________________________

 The primary exhibitor is a company with less than EUR 500,000.- annual turnover and receives a 15 % rebate on the exhibition space  
	 (proof is attached).

The exhibition space must be at least 6 m². The following sizes are available according to the preliminary hall plan: 6 m², 8 m², 9 m², 10 m², 12 m²,  
15 m², 16 m², 18 m², 20 m², 21 m², 24 m², 28 m², 32 m², 36 m² and 49 m². Other sizes can be agreed upon.  

The final hall plan will be set by the organiser, who is committed to fulfill all requests if possible. The contract comes into effect with receipt of the 
registration approval. Exhibitors do not have a right to a certain exhibition space. The price of EUR 410.- per square meter does not include set-up 
or additional expenses. Side and back walls must be used.

Advertising Material
For visitor advertising, every main or co-exhibitor receives the following material free of charge (please mark requested material with a cross): 

 company specific invitation cards in 210 x 105 mm format for postal distribution:  1,000 copies      2,000 copies      3,000 copies 
 company specific invitation cards for distribution by e-mail (PDF file)

Exhibitor categories (entry required)
To allow for a better orientation for the trade show visitors, please check up to three of the following categories that best describe your company:

 Market research agency (full service)
 Market research consulting company
 Trend research
 Social media / Web monitoring
 Fieldwork organisation
 Test studio

 Online panel provider
 Data collection / analysis
 Market research software
 Hardware / technical equipment
 Association / Organisation
 Publishing house

 Other (the company can’t be  
	 categorised under any of the above) 
	 __________________________________	
	
	 __________________________________	

Co-Exhibitor

Company

Contact person

Street

Zipcode / City

Country

Telephone

Fax

Email

Homepage
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Total Costs
The following costs arise for the primary exhibitor and any co-exhibitors to participate in the trade fair (please fill in):

	 Primary Exhibitor 	 Co-exhibitor

Registration Fee

Exhibition Stand Fee

./. 15 % Rebate for companies with less  
than EUR 500,000.- annual turnover

Workshop(s)

Guided Tour(s)

Total

All price conditions in this registration form are in EUR.

Conditions of Payment: 
Along with the approval / confirmation of registration, the organiser will send a bill for 50 % of the stand’s rent. This bill is due upon receipt and is 
to be paid within 14 days. The remaining 50 % will be billed 6 weeks before start of the fair and is also due upon receipt and must be paid within 
14 days. Please read the organiser’s attached Terms and Conditions for trade fair participation, the General Conditions in the Exhibitor-Service-
Booklet and the supplementary conditions of Messe München GmbH M,O,C. The exhibitor is aware of the trade fair concept.

Seal 	 Date Primary	 Exhibitor’s Signature	 Co-exhibitor’s Signature

*max. 3 workshops per stand.

Workshops*
The (co-)exhibitor is applying for the following workshop(s) (length: 45 min) at EUR 1,550.- each (Non-exhibitor: EUR 4,650.- each):

Workshops (please check)	 Desired day	

 Workshop 1	  1st day 	  2nd day

 Workshop 2 	  1st day 	  2nd day	

 Workshop 3	  1st day 	  2nd day	

The exact workshop topics must be submitted to the organiser by 4 June 2012. Concerning the procedure, the exhibitor will receive separate 
information. The organiser will set the date and the time for each workshop in accordance with their concept and topic. The number of workshops 
is limited. The organiser reserves the right to decline inappropriate topic proposals. Similar or identical topics will be chosen in accordance with the 
submission order. A workshop is considered contracted upon receipt of the approval. 

Guided Tours
The (co-)exhibitor is applying for the following guided tour(s) (duration of the presentation: 8 min + 2 min buffer/questions) at EUR 370.- each with 
these topics (please check):

 B2B research (German/English)	  Customer satisfaction/Customer loyalty (German/English)

 Consumer Insights (German/English)	  Brand research/Brand management (German/English)

 Innovation research/Co-creation (German/English)	  Innovation of methods (German/English)

 International Research (English only)	  Social Media (German/English)

Every organization that books one or more tours decides on the particular tour topic when booking and thereby commits itself to treat that topic as 
the focus of the presentation at its booth in the specified presentation language. The operator reserves the right to make an appropriate collection 
of topics for each tour, depending on demand. If the number of bookings for a topic exceeds the number of possible stops on the tour, the tour 
will be split. If this is not possible priority will be given to those booking the soonest. A guided tour is considered contracted upon receipt of the 
approval.
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General Terms and Conditions for Trade Fair Participation
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1. Organiser, Place and Time

1.1 The organiser is the Reitmeier Input Management Services GmbH, Research 
& Results - Magazin für Media-, Markt- und Werbeforschung, Haldenbergerstraße 
28 in 80997 Munich.

1.2. The trade fair will take place at the Messe München GmbH – M,O,C, Veran-
staltungs- und Order Center, Lilienthalallee 40, 80939 München, Deutschland. The 
organiser will make use of the fairgrounds in accordance with a rental agreement 
with the Messe München GmbH.

1.3. The trade fair is scheduled for 24 October 2012 and 25 October 2012. Ope-
ning times are between 9:00 am and 6:30 pm on 24 October 2012 and between 
9:00 am and 6:00 pm on 25 October 2012. The fair is open to all industry profes-
sionals during these times.

2. Stand Registration and Reservation

2.1. Registration can only be carried out through the registration forms provided by 
the organiser. Exhibitors agree to the organiser’s General Terms and Conditions for 
Trade Fair Participation along with the Terms and Conditions and the house rules 
of the Messe München GmbH as the operator of the fair grounds as an integral 
part of the contract. The deadline for registration is 31 May 2012. The exhibitor is 
obligated to fill out the registration form correctly.

2.2. The registration is a contract proposal by the exhibitor and its validity is subject 
to approval by the organiser. The exhibitor is bound to the registration until 14 days 
after the registration deadline. Exhibitors are bound to all registrations received after 
the registration deadline for 14 days.

2.3. Exhibitors can request a certain exhibition space as his preferred space in the 
registration form. The organiser will try to accommodate all requests. However, 
exhibitors are not entitled to a certain space.

2.4. Laws of employment and commerce must be complied with. Pertaining to this 
are especially the regulations for environmental protection, fire protection, accident 
prevention, trade name, pricing and competition.

2.5. A stand will be assigned strictly to one primary exhibitor. Incorporation of sub-
exhibitors is possible; they will be referred to as co-exhibitors. Primary exhibitors 
will be liable for all faults caused by co-exhibitors or their conjuncts as for their 
own.

3. Approval

3.1. Approval for the trade fair occurs after the successful registration through the 
organiser within the period of commitment. With the approval of the registration a 
contract between the exhibitor and the organiser will be considered concluded. 
Subsequently, the exhibitor will receive a written acknowledgement along with 
further information and technical data about the fair grounds.

3.2. The organiser will decide upon all approvals after dutiful consideration to ca-
pacity, objectives of the fair and conceptual reasons; especially the attainment of 
the fair’s objectives and a good mixture of different vendors. An entitlement to ap-
proval does not exist. The organiser withholds the right to not approve exhibitors, 
especially if there is not sufficient space available. An exclusion of competition is 
not possible. In the case of equally qualified applications the decision will be made 
on a first come first serve basis (priority principle). Registrations are equivalent to 
reservations in regards to the order of priority of approval; this includes reservations 
completed at the previous trade fair.

3.3. Approval can be revoked if the provisions mentioned in the registration form no 
longer exist and / or if the registration form contains incorrect data.

3.4. The organiser also reserves the right to revoke approval if the rights of a third-
party are infringed upon by the exhibitor.

4. Stand Assignments

4.1. Stands are assigned by the organiser of the trade fair in accordance with 
different criteria. In particular the size of the available space, conceptual aspects 
of visitor management and the objectives of the fair along with design-related and 
structural aspects.

4.2. A specific exhibitor’s space can be requested in the registration form according 
to the preliminary hall plan. However an entitlement to a specific spot does not 
exist; the organiser will try to accommodate all requests. In the case of two or more 
requests for the same spot, assignments will be carried out on a first come first 
serve basis (priority principle).

4.3. Final stand assignments will normally be disclosed along with the registration 
approval. Exhibitors must be aware that due to technical reasons a small reduction 
of the exhibitor’s space may be necessary. This is not a reason for a decrease in 
costs unless it exceeds 15 cm (approx. 6“) in length and width.

4.4. The organiser reserves the right to change the allotted exhibitor’s space at any 
time if it is necessary, especially to clear escape routes. Exhibitors will be notified 
about the change as soon as possible. If this is a major change the exhibitor has 
the right to withdraw from the contract within 3 business days of receiving notice 
of the rearrangement. The withdrawal must be in written form. A shift of only a few 
meters is a negligible rearrangement and does not justify a withdrawal.

4.5. The organiser has the right to change escape routes, entrances and exits, 
emergency exits and thoroughfares if this is imperative.

4.6. Structural elements of the hall (weight bearing walls, props, etc.) are already 
included in the calculations and are not a justification for a reduction of costs. Rent 
is only for the actual area, this does not include stand walls or the like.

5. Set-up and Dismantling

5.1. Set-up must start by 12:00 noon on the day before the beginning of the fair at 
the latest; otherwise the stand is at the organiser’s disposal. However, the exhibitor 
is still liable for this space’s rent, along with any necessary costs for decoration so 
that the overall impression of the fair is not damaged. Later set-up times must be 
agreed upon in advance and in writing with the organiser.

5.2. Dismantling must start by 6:00 pm on the last day of the fair and be completed 
by 12:00 midnight. The exhibitor is obligated not to start any type of dismant-
ling during the opening times of the fair. If the exhibitor’s dismantling operations 
are delayed exhibitors are required to compensate the organiser for all damages. 
Exhibitor’s spaces are to be returned clean and in the original condition. The use 
of materials (such as glues, etc.) is allowed only in accordance with the conditions 
of the Messe München GmbH M, O, C, and must be removed without leaving any 
residue. The organiser has the right to bill exhibitors for the removal of anything left 
in the hall after 12:00 midnight of the last day of the fair.

5.3. The organiser will release guidelines for stand set-up and decoration to secure 
a unified overall impression of the fair, specifically for stands with side and back 
walls. Stand elements that exceed 2.5 m (8’ 4“) in height must be approved by the 
organiser. The exhibitor must obtain information about structural requirements and 
conditions in good time.

5.4. Gastronomical space must be specifically requested in the registration form 
and requires an approval by the organiser.

5.5. The stand’s design and decoration must comply with the guidelines and may 
not hinder neighbouring stands. Aisles must be kept clear. Only flame resistant 
decoration materials are to be used as allowed by law. Exhibitors are required to 
provide evidence.

5.6. During opening times the stand must be open to visitors and manned. Name 
and address of the exhibitor must be clearly visible at the stand.
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5.7. Objects which are left behind after 12:00 midnight of the last day may be dis-
mantled by the organiser, and stored with a contracted third-party at the exhibitor’s 
expense.

5.8. Exhibitors are required to abide by all regulations such as local laws, planning 
laws and regulations of the police.

6. Conditions of Payment

6.1. Along with the confirmation of stand registration, the organiser will send a bill 
for 50 % of the stand’s rent. This bill is due upon receipt and is to be paid within 14 
days. The remaining 50 % will be billed 6 weeks before start of the fair and is also 
due upon receipt and must be paid within 14 days. Approvals within 6 weeks of 
the start of the fair will be billed in full and the bill is due immediately upon receipt. 
Due to the extreme short-notice these must be paid within 7 business days after 
receipt.

6.2. Rent and other fees are net amounts; the lawfully stipulated value added tax at 
the time of the fair applies. Claims are to be made immediately. Later claims cannot 
be accepted. If a third-party is billed at the exhibitor’s request the exhibitor remains 
liable also, a collective liability takes effect.

6.3. All registration costs along with the rent for exhibition space for the primary 
exhibitor and any registration costs along with additional rent for co-exhibitors arise 
from the amounts stated on the registration form.

6.4. The exhibitor is in default even without a special demand for payment with 
unsuccessful expiration of the period allowed for payment. The default interest is 
8 % above the effective base lending rate; other fees for damage caused by delay 
may apply. Reminders will be accompanied by a bill for € 5.00 each. Exhibitors may 
show that no damages or damages to a lesser extent were incurred.

6.5. Any amenities will be billed separately.

7. Services Provided by the Organiser

7.1. Rent for exhibition space includes the following services: cleaning all aisles, 
surveillance of the fair grounds, heating, lighting and ventilation of the exhibition 
hall.

7.2. All additional services such as telephone, internet, electricity, water, etc. are 
to be requested directly from the Messe München GmbH M,O,C, using the forms 
found in the Exhibitor-Service-Booklet 2012.

8. Withdrawal, Compensations and Surveillance

8.1. The organiser reserves the right to withdraw from the contract if the exhibitor:
- has not paid 3 business days after the period allowed for payment and is in  
	 default
- has not begun set-up in the allotted time
- has been proven to have infringed upon the rights of a third-party
- has provided incorrect information in the registration form
- has become unable to fulfil the contract or has provided incorrect data about his 
	 capabilities at the conclusion of the contract
- does not follow guidelines set forth by the organiser despite prior requests
- and in accordance with all other lawful circumstances.

If the organiser withdraws from the contract legitimately, he can demand the fol-
lowing fees from the exhibitor in order to cover all costs:
- 25 % of the entire rent up to 8 weeks before the start of the fair
- 35 % of the entire rent up to 6 weeks before the start of the fair
- 50 % of the entire rent up to 4 weeks before the start of the fair
- 75 % of the entire rent up to the start of the fair.
The organiser will attempt to find a replacement. In this case a flat rate of 25 % of 
the entire rent will be billed to the exhibitor. In all other cases in which the organiser 
allows exhibitors to withdraw, a flat rate of 25 % of the entire rent is to be settled by 
the exhibitor. The exhibitor retains the right to prove that there were no damages or 
that these were to a lesser extent than the set flat rate.

8.2. The exhibitor is bound to the contract. Withdrawals are only allowed for in the 
lawfully foreseen eventualities of the extraordinary right of withdrawal. The afore-
mentioned fees along with the right to prove that there were no or lesser damages 
will persist in these cases.

8.3. General surveillance will be provided by the organiser or a contracted third-
party without responsibility for losses or damages as long as there is no proof of 
intent or gross negligence. The primary / sub-exhibitor is responsible for surveil-
lance and security of individual exhibition stand for the entire time frame of the fair. 
Any extra surveillance for individual exhibition spaces must be agreed upon by the 
organiser.

9. Advertising and Sales

9.1. The sale of goods is not allowed.

9.2. Without a prior approval by the organiser, advertising booklets, brochures, 
pamphlets, magazines and the like may only be disseminated from the booked 
exhibition space. Any promotion teams working outside of the booked space must 
have prior approval. Also any competitions and the like must have the prior appro-
val of the organiser.

9.3. Use of light, audio and video equipment as well as any related presentations 
must be agreed upon and approved by the organiser. The exhibitor is responsible 
for having all necessary licenses (GEMA, etc.) and these must be submitted before 
the presentation begins.

10. Subletting

10.1. Subletting or accommodation of a co-exhibitor is only allowed in the instan-
ces approved by the organiser.

10.2. Co-exhibitors are to be correctly shown in the registration and must abide by 
the terms of the contract.

10.3. Co-exhibitors must pay a separate registration fee as well as coexhibitor flat 
rate. All fees can be found on the registration form. At this time the registration fee 
for a co-exhibitor is € 500. 00 and the co-exhibitor flat rate is € 1,360.00, thus a 
total of € 1,860.00 is due per co-exhibitor. Primary exhibitors are liable for these 
costs.

10.4. Co-exhibitors who are not registered can be approved subsequently by the 
organiser; the exhibitor must settle the costs for any coexhibitors in this case.

10.5. If non-approved co-exhibitors are not subsequently approved by the orga-
niser, the primary exhibitor must settle all debts incurred by the removal of the 
co-exhibitor by the organiser.

10.6. The exhibitor does not have the right to lease the exhibition space or to place 
it at a third-party’s disposal.

11. Joint debtors and Representation

11.1. Exhibitors and co-exhibitors are liable to the organiser as joint debtors.

11.2. When there is more than one exhibitor, one entity must be named who will 
represent the group. All correspondences and the like this entity receives are con-
sidered by the organiser as having been received by all members.

12. Photography, Videotaping and Copyrights

12.1. Due to the German data protection and copyright regulations, taking pho-
tographs or making audio / video recordings is not permitted at the trade show. 
Violators will be prosecuted according to law. If you have a vested interest, you 
may ask the organiser for an exemption. The organiser is under no obligation to 
grant this exemption. The organiser reserves the right to take photographs and 
make video recordings on its own behalf for advertising, quality management and 
archiving purposes.

12.2. The exhibitor is solely responsible for the protection of his rights (design 
rights, copyrights, etc.). Rights of third-parties must not be infringed upon. Claims 
for the infringement of commercial copyrights can not be brought against the orga-
niser, instead only against the injuring party.

13. Acts of God / Force Majeure

13.1. If the realization of the trade fair is hindered by unforeseeable circumstances / 
acts of God (i.e. natural disasters, terror threats, deficiencies of construction, etc.), 
and these circumstances are not the organiser’s fault, the organiser reserves the 
right to withdraw from the contract.

13.2. If a withdrawal takes place 6 weeks before the target date, no claims for 
any contracting party incur; unless there are costs accrued by the organiser at the 
request of the exhibitor. These costs must be reimbursed. If a cancellation occurs 
within 6 weeks of the target date, 25 % of the overall rent will be charged.

13.3. If a postponement of less than 2 weeks is necessary due to an act of God, all 
contract obligations must be fulfilled, unless the exhibitor can prove that he will be 
taking part at another fair on the new target date. If a postponement of more than 
2 weeks is necessary, all parties have the right to withdraw; all withdrawal fees and 
deadlines will still apply.
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14. Protection of Privacy and Release of Names

14.1. The exhibitor agrees to having his names and address saved and processed 
on electronic media. It is possible for the exhibitor to arrange with the organiser to 
change or expand upon all personal information contained in the fair catalogue. 
The exhibitor confirms that the personal data of the staff submitted to the organiser 
has been legally obtained and may be used / processed. The exhibitor must be in 
possession of the declarations of consent of the staff required for this purpose.

14.2. The exhibitor agrees that along with the publication of his name and address 
in the fair catalogue they will also be made accessible on the organiser’s web site 
to and will be given to third-parties for their advertising activities.

15. Liability and Forfeiture

15.1. The organiser will not be liable for any damages or consequential damages 
to stands or exhibition objects or exhibition equipment unless there was intent or 
gross negligence. If there is a solely wantonly neglect of duty by the organiser or 
one of his employees / assistants the organiser’s liability is limited to the contract 
coherent, predictable and to him attributable damages. Liability does not apply to 
instances of small neglect of nonessential contractual duties against companies. 
The maximum for liabilities for typical damages is € 100,000.00; this does not apply 
to consequential damages. This maximum is for all companies, legal bodies under 
public law or a public separate estate.

15.2. The liability maximum does not apply to injury or damages to the exhibitor’s 
health, or for the eventual loss of life attributable to the organiser.

15.3. All claims against the organiser must be made within 3 months of the end of 
the fair, later claims are excluded.

15.4. All claims by primary exhibitor and co-exhibitor against the organiser become 
time-barred within 6 months of the end of the month in which the last day of the fair 
was. This does not pertain to claims made due to intent or gross negligence.

16. Miscellaneous

16.1. The organiser is authorised to enforce the house rules; people, exhibitors and 
visitors who attempt to disrupt or influence the trade fair negatively can and will be 

removed from the premises. Any suspension from the premises will be enforced for 
the length of the trade fair and can also be applied indefinitely. A suspension can 
be reversed if the removed person can prove that he will not be the cause of further 
disruptions; to this end restrictions may be issued. The house rules of the Messe 
München GmbH M,O,C, along with any special regulations of the organiser will be 
in effect. Overnight stays on the fair grounds are not allowed.

16.2. Claims against the organiser may not be assigned to another party. Also the 
right to settlements or the right of retention is barred, unless it is an undisputed or 
established legally binding claim.

16.3. The organiser is entitled to a leaser’s lien for all unfulfilled claims and the 
resulting costs and is thereby entitled to confiscate the used trade fair objects of 
the exhibitor and eventual co-exhibitors. The organiser is not liable for confiscated 
objects. He reserves the right to sell the confiscated objects to cover all costs after 
notifying the exhibitor in writing if the exhibitor is in default for a period of 14 days. 
In such a case, it is presumed that the confiscated objects are the exhibitor’s pro-
perty, unless there is proof of the opposite.

16.4. Each exhibitor will receive up to 4 exhibitor badges per 6 m² of exhibition 
space. If necessary, for larger spaces additional badges will be provided proportio-
nately; a maximum of 10 badges per exhibitor may be provided. Co-exhibitors will 
receive up to 3 badges. If any exhibitor requires more than the allotted maximum 
number of badges, the organiser, even though not obligated, may issue further 
badges at its discretion and if possible.

16.5. The place of execution is Munich. The place of jurisdiction for commerce is 
also Munich. Laws of the Federal Republic of Germany apply, UN law does not 
apply.

16.6. If single clauses of the general terms and conditions become invalid, either 
totally or in part, corresponding general legal requirements will take effect in place 
of the invalid clauses. The validity of the contract as a whole and the remaining 
General Terms and Conditions will not be affected.

16.7. Separate agreements must be in writing.

Munich, 2012
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